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Operational & Financial Matters  
 
1. The Group’s Electric Vehicles (“EVs”) sales increased to 17.8% (FY2022: 4.5%) 

(page 12 of AR2023). In Malaysia, the Group have partnered with Build Your Dreams 
(“BYD”) to distribute its EVs in the local Malaysian market. (pages 28&29 of AR2023) 
  
(a) Of the 17.8% EVs sales, how much were from China and Malaysia? How 

many units of the Group’s EVs were sold in Malaysia for FY2023 and to-date?  
 

 For FY2023, EVs comprised 17.8% of new vehicles sold by the Group as 
compared to 4.5% in FY2022. Out of this, Malaysian operations contributed 24.6% 
of the EV sales mainly from BMW and BYD models, while China, Hong Kong & 
Macau operations contributed 53.1% with the bulk coming from BMW models.   

 
(b) How will the Group’s electric vehicle models compete against the likes of 

Neta V or Chery? What are the competitive advantages of the Group’s EVs?  
 

(i) The EV models offered by Sime Darby are mainly in the premium & luxury 
segments, which are in a different segment from Neta V and Chery. Our 
cheapest EV is the BYD Dolphin (approximately RM100,000) that is a 
reliable EV and able to compete at this price point.   
 

(ii) Overall, Sime Darby offers our EV customers a unique value proposition 
as follows:  

 
(a) We provide a broad spectrum of products in respect of pricing, 

models, brands etc., ranging from premium & luxury (BMW, 
Porsche) to mass market (BYD, Hyundai) catering to all segments 
of the market; and  
 

(b) We offer a complete suite of solutions to our customers, extending 
beyond retail & distribution, into aftersales, maintenance, parts, 
body & paint and EV charging solutions to support their needs. 
While sales is a one-time experience, after-sales and charging 
solutions allow us to maintain a long-term relationship with our 
customers, which is crucial given EVs are a relatively new product 
in the market.  

 
(c) With Malaysia Government’s announcement on several incentives for EVs, 

to what extent will there be a significant pick up for the Group’s EVs, going 
forward?  
 

 With the Malaysia Government incentives, we have already seen a great pick-up 
in EVs in Malaysia. From selling almost zero EVs two years ago, EVs now make 
up about 30% of total vehicles sold in Malaysia, year to date. 

 
 We believe that demand for EVs will continue to rise, so long as charging 

infrastructure can catch up to relieve range anxiety. In addition, the introduction of 
more models in the mass market segment will broaden the offering to cater to all 
consumer needs.  
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2. The Group made its foray into the Indonesian automotive market through a joint 

venture company, PT Performance Motors Indonesia (page 13 of AR2023) which 
was established with the Galeon Group to operate two BMW dealerships in Jakarta 
and Medan (page 112 of AR2023).  

 
 What was PT Performance Motors Indonesia contribution to the Group’s results for 

FY2023? What is the Group’s target sales for the Indonesian market? To what extent 
does the Group expect PT Performance Motors Indonesia to contribute to the 
Group’s results for financial year ending 2024? 

 
 In April 2023, Sime Darby entered the Indonesian market via a partnership with Galeon 

Group for BMW dealerships in Jakarta and Medan. PT Performance Motors Indonesia’s 
contribution to the Group’s FY2023 results was not significant as we just took over the 
business; however, we are positive that earnings will grow along with the market.  

 
Indonesia is projected to be the world’s fourth largest economy by 2030, boasting the 
biggest and fastest-growing automotive market in Southeast Asia. The passenger vehicle 
market is expected to grow at 6% p.a. while the luxury segment is expected to grow 8% 
p.a. from 2022 to 2030 as Indonesia has a rapidly growing middle and upper middle class, 
reminiscent of China.  

 
 We believe that Sime Darby will greatly benefit from this Indonesian partnership due to 

the the potential of the Indonesian market as well as our partner’s extensive experience 
and local knowledge. 
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